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Annual Review 

In a Nutshell ï Key Events 2007 

A Review of Our First Year of Business 

October 31, 2006 

Mobile Gaming Solutions Plc (MGS) signs a Reseller Cooperation Agreement with the renowned Dinastica Company in 

Bogotá Colombia  

November 26, 2006 

MGS signs a Reseller Cooperation Agreement with the Spanish Company Smart Media Factory S.L. to market its 

products in Spain. 

January 12, 2007 

MGS completes its first pre-listing funding round. At the end of the three-week fund raising, MGS raised around £ 

800,000 in equity. 

January 15, 2007  

MGS acquires as fully owned subsidiary JetBet Oy, a Finnish company focusing on mobile gaming solutions and to 

commercialize patent application PCT/FI2004/000443 ñMethod for Gaming and Gaming Systemò owned by JetBet Oy. 

February 15, 2007 

MGS signs Reseller Co-operation Agreement with Broadcast Marketing Ltd, mainly to target potential media customers 

in the UK. 

March 15, 2007 

MGS signs a Reseller Co-operation Agreement with Wouter Steiner Beheer BV, mainly to target potential customers in 

the Benelux area. 

March 23, 2007 

MGS appoints Mr. Matias Collan and Mr. Jukka Havia to its Board of Directors. 

March 25, 2007 

MGS invests in the seed-finance round of FragTech AB, a start-up Swedish e-sport bookmaker. 

April 20, 2007 

MGS signs several Reseller Co-operation Agreements for SMS Games and Interactive TV Games; the aim is to expand 

footprint to South Africa, New Zealand, Australia, the US and selected markets in South America. 

May 4, 2007 

MGS invests in the seed financing round of Mobile Advertising Solution Oy, a Finnish start-up Company focussing ad-

financed mobile gaming services and solutions.  
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May 25, 2007 

MGS Plc is listed on the Open Market of the Frankfurt Stock Exchange; the Companyôs issued shares outstanding 

amount to 144,526, 517. The first trading price is ú0.85 and the free float is around 18 %. 

June 11, 2007 

MGS signs a pilot gaming product agreement with the Finnish Premier League Football Team Turku Palloseura (TPS), 

with the goal to raise funding for their TPS Youth Teams. 

June 26, 2007 

MGS signs a Reseller Co-operation Agreement with the German Media Company SC Media, with the aim to target 

markets in the German speaking countries. 

July 2, 2007 

The pilot Product Agreement deal with the TPS focuses on the pilot use of an SMS Raffle game, which is provided by 

MGS. 

July 10, 2007 

MGS signs an advisory agreement with Mr. Jurek Wolodarski pertaining to marketing and distribution activities in 

Eastern Europe; furthermore, Mr. Sebastian Pfeiffer is appointed as new Sales Director. 

September 20, 2007  

ñTPS Raffleò is started on August 30, 2007; MGS technology proves its viability for  use. 

November 7, 2007 

MGS and CRE8 Limited (NZAX: PLS) enter into a strategic alliance to market interactive mobile gaming solutions in 

Latin America. The New Zealand CRE8 Limited is a provider of content, connectivity and network services.  

November 14, 2007 

Ms Yvonne Schnyder, former President of the World Lottery Association, is appointed new Senior Advisor of MGS.  

November 20, 2007 

MGS and Beijing EasyLuck Systems Technology Ltd., a leading Chinese solution provider to licensed lottery operators in 

China, sign Letter of Intent (LoI) related to a strategic co-operation in China. The companies aim to provide products and 

services for mobile and internet lotteries operations and other gaming activities to customers in various Chinese 

provinces.  

December 12, 2007 

MGS and Topgain Investments sign a Memorandum of Understanding related to a strategic partnership for South-East 

Europe.  

December 19, 2007  

The strategic partnership between MGS and Topgain Investments works on its first project in Romania in the area of 

licensed lotteries. A Memorandum of Understanding pertaining to a strategic investment in a Romanian Company 

holding a license for a SMS-based lottery in Romania is signed.  
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To Our Shareholders 

Chairmanôs Letter to Shareholders 

Dear Shareholders, 

We, the Directors of MGS, herewith provide you with our first annual Company review, outlining MGSô business 

operations for the fiscal year 2007.  

During this time period, MGS has experienced some significant developments. It has been our main goal to lay solid 

foundations for future business activities.  

Firstly, this first year of business was marked by suitable infrastructure being established, which would support the roll-

out of future business activities. Among other things, we have invested in establishing a core team of highly-motivated 

individuals, and a network of seasoned business professionals each with tens of years experience in working with high-

tech Companies and in the gaming industry. Because of our extensive global network and relationships with the mobile 

world and leading game developers, we believe to be in a position to relatively quickly create attractive business 

opportunities as a specialised technology and service provider for mobile and online gaming solutions, bearing in mind 

the normally quite extensive lead-times involved with activities of this kind.  

Further, we have established some very promising business leads, and strategic partnerships in the area of mobile and 

online lotteries. Management and key individuals (inhouse, as well as partnership network) have been heavily involved in 

directly marketing our JetBet lottery products to potential key customers in selected regional markets. Thanks to this, 

MGS, together with its strategic partner Mobile Holdings Systems Intôl, are currently not only about to launch its first text 

message based gambling game in Peru; moreover, MGS, alone and with business partners, is in advanced negotiations 

with lottery operators in a number of situations or has signed definite agreements on providing its systems and services 

to new customers, such as recently announced for Venezuela. Also, MGS has signed six new Reseller Co-operation 

Agreements, thereby expanding its marketing presence internationally.  

Furthermore, we have undertaken two strategic investments during fiscal year 2007: One in a leading mobile gaming e-

sport bookmaking Company from Sweden, a second in a mobile gaming advertising Company from Finland. We will 

closely follow the development of both Companies in the near future.  

In retrospect, the pace of our activities during 2007 has been high, and we will try to keep up this momentum in order to 

bring our products to the customers, and expanding the MGS footprint through further strategic investments and 

partnerships. We are confident that with our strategic positioning and our high-quality partnership network, MGS has a 

good chance to establish itself among the leading global mobile gaming solutions providers in the near future. 
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Management 

Mobile Gaming Solutions is managed by a team of highly skilled and qualified professionals, all with extensive 

commercial and/or technological experience. The firm ensures as part of its strategy that only key selected individuals 

are hired for each specific role to guarantee a lean structure and operational efficiency. 

Overview: 

Board of Directors

Management Team

Mr. Juha Kiikeri

Chief  Executive Officer

Mr. Matias Collan

Chief  Operating Officer

Mr. Jukka Koski

Business  Development  Director

Ms. Rachel Bailey

Chief Financial Officer

Mr. Tor Westerberg

Sales & Marketing Director

Mr. Oskari Kettunen

Chief  Technology Officer

Mr. Juha Kiikeri

Chairman of Board

Mr. Matias Collan

Member of Board

Mr. Jukka Havia

Member of Board

Mr. Jukka Koski

Member of Board

Mr. Segar Karupiah

Member of Board

 

Board of Directors 

Mr. Juha Kiikeri, B.Sc., aged 43, Chairman of Board 

Mr. Kiikeri is serving Mobile Gaming Solutions as Chief Executive Officer and as Executive Director. Mr. Kiikeri has 

strong venture capital and corporate finance background. Further, he has worked 20 years in various positions in 

technology Companies. 

Mr. Matias Collan, Attorney, aged 37, Member of Board 

Mr. Collan is the Chief Operating Officer and Executive Director. Mr. Collan has a strong corporate finance and legal 

background. He has more than six years of experience in the investment banking industry. Prior to this, Mr. Collan 

worked for several years for a major law firm in Frankfurt. Mr. Collan has advised clients in a large number of industries, 

including telecommunications, broadcasting and other media.  

Mr. Jukka Havia, M.Sc. (Econ.), aged 39, Member of Board 

Mr. Havia is a non-executive member of the Board of Directors. Currently, he serves Ruukki Group Plc as Chief 

Financial Officer and as Board Member of several Ruukki Groupôs subsidiary Companies. Before Ruukki Group he 

worked in Canon and ABB. Mr. Havia holds a M.Sc. degree in Economics from the Helsinki School of Economics, 

Helsinki, Finland.  

Mr. Jukka Koski, M.Sc., aged 34, Member of Board 

Mr. Koski is serving as Business Development Director and as Executive Director. Mr. Koski has more than 5 years 

management experience with Companies like Eneris Solutions Oy, Tieto-X Plc, Ruukki Group Plc and IWS International 

Oy. Mr. Koski holds a M.Sc. degree in Economics from the University of Oulu, Finland.  



Annual Report 2007 

 
 

Page 8 

Mr. Segar Karupiah, ACA, aged 49, Member of Board 

Mr. Karupiah qualified as a chartered accountant in September 1986 and has held various positions as financial director/ 

consultant for different companies. 

Management Team 

Mr. Juha Kiikeri, B.Sc., Chief Executive Officer 

Mr. Matias Collan, Attorney, Chief Operating Officer 

Mr. Oskari Kettunen, Chief Technology Officer 

Oskari Kettunen brings seven years of experience in mobile services and telecommunications to the Companyôs service. 

He has worked on software-, product- and business development at iobox Oy, Krocus Communications Oy and 

Tecnomen Corp. Oskari Kettunen is an expert in architecting carrier grade systems with state-of-the-art open source 

platforms. Oskari has established and coached highly productive development teams with agile processes and 

methodologies, and has also been consulting with telecom clients globally in exploring service concepts enabled by 

emerging technology. 

Ms. Rachel Bailey, Chief Financial Officer 

Rachel Bailey started her career at the age of 16 working for leading premier investment bank Coutts. Awarded by the 

Oxford Brookes University, Ms Bailey gained at the age 20, a Bachelor of Science Degree in Applied Accountancy. One 

year later she became a fully accredited member of the Association of Chartered Certified Accountants (ACCA). Ms. 

Bailey has most recently served as the Chief Financial Officer at Bowman International Sports Limited - a pioneer off-

shore gaming operator.  

Mr. Jukka Koski, M.Sc., Business Development Director 

Mr. Tor Westerberg, Sales & Marketing Director  

An experienced sales and marketing professional with extensive knowledge and working experience in sports marketing, 

management of major international sporting events and sports venues. Further experiences from the premium rate 

services via mobile phones and internet. His expertise also covers interactive telecommunication, gambling and betting. 

Mr. Westerberg has done marketing and PR activities for Companies like PAF and Ladbrokes. 
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Mobile Gaming Solutions ï The Company 

Philosophy 

Gaming couldnõt be easier  

The team at Mobile Gaming Solutions has a great deal of enthusiasm for user-friendly mobile and online gaming. It is 

their passion that really creates the brilliant concepts and drives the unique developments in the Companyôs products.  

Mobile Gaming Solutionsô experience and expertise of the gaming industry and innovations are the ñtoolsò behind its 

products. MGS is going to market its products globally, the company firmly believes that both its shareholders and its 

interested stakeholders, be they the public, private lotteries, gamers, or media Companies should be continuously 

fascinated by its solutions and services.  

The mission of MGS is to develop, sell and market an easy-to-use mobile gaming platform, with a vision to be among the 

five largest mobile gaming solution providers worldwide within the next four years. To achieve its mission, MGS focuses 

on the development of innovative mobile games, and has created extensive global distribution channels in order to reach 

national lotteries, gaming operators, media Companies and not-for-profit organisations globally. 

Strategy and Concept 

MGS has a clear strategic focus on being a solution provider for mobile and online gaming products and services to 

licensed gaming operators. The products and services are sold directly and through qualified distribution partners to 

target customers worldwide.  

MGS develops easy-to-game turn-key mobile and online gaming solutions for all kinds of audiences. MGS aims to be 

among the leading global mobile and online gaming solutions providers within the near future, mainly by focusing on 

simple and easy-to-game number games and television games. Most of the current gaming products are based on 

premium SMS messaging, and include revenue sharing with other participants of the value chain. 

MGS aims to sell its technology products and services worldwide, and to grow both organically as well as through 

strategic acquisitions along the entire spectrum of the supply chain. 

In addition, on an individual basis, MGS does enter into strategic partnerships to obtain gaming licenses in selected 

countries, and thereby become involved in gaming operations. Further, on a selective basis, MGS looks at other 

attractive business opportunities, both in the gaming arena and in other sectors, in particular if the technological concept 

involved includes a strong or even unique selling proposition which can be exploited. 

MGS is establishing extensive global distribution channels in order to reach target customers worldwide ï such as 

licensed lotteries and other gaming operators, broadcasting Companies and not-for-profit organizations. MGS entertains 

direct business relations with mobile network operators and aggregators in order to enable global connectivity.  

In the first roll-out phase during 2007 and 2008, MGS has focused its sales and marketing efforts largely on selected 

Latin American markets, China and the Asia-Pacific area, selected European markets, East Europe and the Russian 

Federation. MGS has established both direct sales accounts with potential customers as well as already built an 

extensive distribution partners network in the focus markets. In these regional markets, MGS mainly offers SMS-based 

mobile gaming solutions and services to its target customers. Further, MGS offers JetBet television games to leading 

broadcasting Companies.  

Another important part of the business strategy is the development and protection of the Intellectual Property Rights 

portfolio. MGS has filed international patent applications pertaining to its core gaming technology, and also applied for 
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additional gaming technology-related patents. Also, MGS constantly screens the market for additional attractive 

proprietary technology and concept innovations. 

MGS within its network: 

Media  Companies & 

Gaming  Operators

R&D Partners for

Platform  Development
Game  Developers

Media  Companies & 

Gaming  Operators

Distribution Partners

 

 

Mobile Games ï Technology and Services Offering 

MGS enables its clients to market a portfolio of user-friendly and engaging games to a vast customer-base. Games are 

readily available without fielding of new technology: every mobile phone user is a potential player as the system is 

entirely server-hosted. Nation-wide gaming brands can be established in a matter of few months. 

The Company continues to focus on concept innovation, delivered without compromise on an industry-leading 

technology platform. Intellectual property rights are actively protected as MGS develops new games and technology in 

co-operation with a worldwide clientele. 

Instant, Mobile Gaming 

The ubiquitous mobile phone, when used for gaming, overturns many of the industryôs traditional challenges. For 

example: Every gamer is uniquely identified and their ticket purchases linked in the database. Enforcement of 

responsible gaming guidelines is finally possible. While, similarly, marketing can be targeted with pinpoint precision 

according to the same information. 

ñInstantaneityò, the ability to play and win on the spot, opens new opportunities for game design and promotion. 

Once in operation, the platform provides unparalleled time-to-market for new games or promotional campaigns. The 

game is available to the public at the moment a TV commercial airs. 
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Game Technology 

JetbetÊ Gaming Platform 

The bedrock of MGSô product offering is a state-of-the-art server platform designed for security, reliability and 

performance. The JetbetÊ platform packages all the solutions to technologically challenging business requirements in a 

form easily shared and reused across games. 

Combining the best of proven technologies in the fields of telecommunications, financial- and internet services - the 

system packs enormous capacity to a small hardware footprint while maintaining full redundancy for fault-tolerance. 

Every aspect of the system is remotely monitored and anomalies automatically reported. 

A built-in messaging gateway connects the games directly to mobile operatorsô core infrastructure for high SMS 

throughput capacity. Direct operator connections also eliminate the need for - and cost of - external aggregating parties. 

Even at the entry-level configuration, the system can process over 1000 messages per second. With a server-clustering 

design, scaling up to ten-fold performance is merely a matter of adding common, off-the-shelf server computers. 

The platform also incorporates advanced financial functions, providing each gamer a ñvirtual walletò. Credit can be used 

across all games, transferred between players, prepaid or cashed out. A range of payment integration modules provide 

convenience to move funds in and out of the system. The gaming operator is provided extensive reporting and control 

capabilities to monitor and project their cash-flows. Direct integration to common accounting systems is available. 

Advanced reporting and data mining functions support different aspects of business operation form accounting to 

marketing. As the required software is incorporated in the platform, all new games are automatically in its scope. 

While a fully stand-alone product, JetbetÊ is also designed to integrate to existing business infrastructure. Databases 

and legacy systems can be migrated or used in tandem. 

Games deployed onto the JetbetÊ platform can also extend across several access media. While SMS provides the 

farthest reach and lowest barrier to entry, it is not exclusively catered for. Web-based Flash user interfaces or java-

clients on mobile devices share the same server component - allowing seamless transition between them. 

Infrastructure of JetBet Gaming Platform with its Generic Back-end: 
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SMS Games  

MGSô customers are presented with a wide portfolio of titles ready for immediate deployment. Localisation and 

configurable odds are built-in to all games. The language or wording of messages can be changed on the fly with a click 

of a mouse. Similarly, the odds and prizes are simply entered into the game design UI making them effective 

immediately. Examples of such games: 

Classic Lotto ï supports a familiar classic of periodic draws of numbers to find winners for a cumulative jackpot. The 

frequency of draws, the number space, prize distribution and return rates are all fully configurable. 

Jetbet Lotto - lends the familiar number scheme of lottery for an instant game. Players receive immediate feedback 

whether they won.  

Raffle ï runs off a predefined list of tickets in the database. Any number of different prizes, cash or merchandise, are 

randomly assigned to ticket numbers. Players send in a message to buy a ticket and instantly find out whether theirs was 

a winner. 

Quiz ï allows the addition of an element of skill. Participants answer a multiple-choice question via SMS to be eligible in 

a draw for winners. 

While the existing titles represent practical experience from several market environments, it is common and encouraged 

to further develop the concepts with local characteristics. Game concepts can freely mix different draw frequencies, 

odds, prize pools, symbolics and brand identity components. 

All SMS games get their identity from the visual advertising media. They can also be augmented with televised 

components. The server system can drive broadcast computer animation with real-time information of the gameôs 

progress. 

Interactive TV Games 

Where legislation prevents playing for monetary prizes, for-fun interactive games still provide potential to generate large 

volumes of SMS traffic and revenues. 

MGS offers a portfolio of iTV game titles. In all such games, players send in text messages to participate in and control 

an animated game presented on their television screen. Large audiences can play together watching a normal broadcast 

TV channel. 

Encouraging presenters, attractive graphics and engaging concepts motivate people to participate. Chances to gain 

recognition as a high-scorer or be invited to call into live broadcast further drive adoption. 

The most successful titles include Texas Holdôem Poker, Bingo, Lucky Tarot, IQ Factory and many more. 

Professional Services 

MGS is fully committed to customersô business throughout the product life cycle. In addition to simply providing leading 

technology as tools for driving efficient gaming operations, MGSô lends its experience to customers all the way through 

business establishment. 

As a true one-stop-shop, MGS works closely with customers to identify the best overall solution, including any 3rd-party 

offerings. Project management responsibility can be entirely handed over for a full turn-key solution. 

Continued, smooth operations are backed by an extensive service level agreement. With full trust in the technology, 

MGS guarantees availability of the games, leaving customers with one less thing to worry about. 

As the market evolves and new opportunities emerge new games are also needed. MGS product development know-

how remains at customersô disposal. With an extremely flexible process model, requests for new features and 

improvements are met in short turnaround times. 
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Group Structure 

MGS is headquartered in London. The Company was founded in October 2006, with the main objective to manage the 

international business development of JetBet Oy, a Finnish Company focusing on mobile gaming solutions technology, 

and to commercialize the mobile gaming-related patent application PCT/FI2004/000443 ñMethod for Gaming and 

Gaming Systemò owned by JetBet Oy.  

JetBet Oy was acquired by MGS on January 15, 2007. 

During 2007, MGS invested in two additional Companies: 

 In March 2007, MGS provided funds to invest in the seed financing round of FragTech AB, a Swedish e-sport 

bookmaker, in order to acquire a stake of less than 10 % in FragTech. 

 In May 2007, MGS invested in the seed financing round of Mobile Advertising Solution Oy (MAS) acquiring less 

than 10 % in the Company. MAS is a promising Finnish start-up Company focussing on solutions and services 

around advertisement-financed mobile gaming. 

Overview (per January 31, 2008): 

Mobile Gaming Solutions Plc

London, UK

JetBet Oy*

Helsinki, Finland

Tatami  Investments Ltd*

Nicosia, Cyprus

Mobile Advertising Solution MAS Limited*

Helsinki, Finland

Fragtech AB* 

Stockholm, Sweden

Mobile Holdings Systems Intl (Cyprus) Ltd*

Cyprus

Beijing Easyluck  Information Technology Ltd

Beijing, China

100 %

< 10 %

< 10 %

100 %

38.25 %

38.25 %*

* Trade register process pending

*

¸ Strategic Management

¸ Global Sales & Marketing

¸ Business Development

¸ SMS / Online Games of Chance

Sales & Marketing

Development

¸ Other Products

Sales & Marketing

Development

¸ Other Investments

*

added in early 2008  
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Management Report  

Industry Overview  

Business Environment  

Strong global growth again continued in 2007. Compared with the previous year, global GDP was up 5.1 % (according to 

The Euroframe Autumn Report 2007), although since mid-2007, the economic climate clouded over as a result of the 

turmoil on the financial markets triggered by the subprime crisis. While growth of just 2.1 % (German Council of 

Economic Advisors 2007/2008) puts a damper on the US economy, conversely, the South-East Asian economies, 

particularly China, continued to expand at a fast pace. The economies of EU member states also continued to grow, 

although at a slower pace than in 2006. 

Market and Industry Environment 

MGS operates as a technology and service provider in the growing international online and mobile gaming and gambling 

markets, where no one single incumbent provider exists offering ubiquitous sources of mobile solutions. Despite of their 

youth compared to other technology markets, the mobile gaming markets are expected to be some of the fastest growing 

industry areas over the next few years. The principal drivers in these markets are the rising mobile internet adaption as 

well as the global increasing mobile penetration; for example the number of wireless telephone subscribers is expected 

to increase worldwide from 1.1 billion in 2007 to 3.4 billion in 2011. In total, more than 460 million mobile users are 

expected to download games by 2009, representing more than a double increase on the current number. Furthermore 

the investment in convergent technology and media platforms, linking the home computer with wireless handset and with 

television, will increase exponentially in the next few years, indicated by PWCôs Global Media and Entertainment Outlook 

2007-2011.  

Mobile Games and mobile TV will be the major contributors to the global mobile entertainment market which will rise 

from just over $20 billion in 2007 to more than $64 billion by 2012, according to a new report by Juniper Research. 

Mobile games will retain its second-ranking in terms of end-user generated revenues: boosted by rapid growth in mass 

market "casual" gaming, revenues are expected to rise from just under $5 billion in 2007 to nearly $16 billion in 2012. 

Meanwhile, strong growth is also expected from mobile TV, with many developed (and some emerging) markets 

launching dedicated mobile broadcast networks within the forecast period. This, plus increased adoption of streamed TV 

bouquets, should see the market rise from $1.4 billion in 2007 to $11.9 billion in 2012.  

China and Far East region currently provides the largest market for Mobile Entertainment services and contributes 

around 41 % of global revenues. These regions will remain the largest regional market for mobile games, with revenues 

rising from nearly $2.7 billion in 2007 to $5.7 billion by 2012. Despite rapid growth in developing markets, the Asia Pacific 

region is forecast to retain its leadership through to 2012, when it will still contribute 33% of global revenues. 

The Total annual wager on mobile casino services is expected to pass $5 billion by 2012, according to a new report by 

Juniper Research. The report predicts strong growth in usage levels of both single-user games such as slot machines, 

and of multiplayer gambling tournaments, fuelled by a raft of drivers including: market deregulation, greater 3G coverage 

and adoption, and ï crucially - a greater availability of simple, intuitive mobile gambling products. 

Looking at these expected market dynamics, the Board of Directors and the Management of MGS believe that the 

current strategy of the Company, focussed on entering into key international markets, especially with the innovative 

mobile lottery and lottery-related MGS technology products and services, is the right way to gain a good share of this 

nascent market.  
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Activities 2007 and Recent Updates 

In 2007, its first business year, MGS has established some very promising strategic partnerships and other sales co-

operations in the area of mobile and online lotteries. MGSôs objective was and is to exploit the opportunities that present 

themselves in this context through an active acquisitions strategy with a high degree of stability and risk limitation. In 

accordance with this strategy, MGS relies on the extensive experience and market knowledge of the Companyôs 

management and local partners, and on the other hand on the managementôs ability to systematically monitor and steer 

the risk that this business model entails.  

MGS positions itself as a ñOne Stop Shopò provider for both online and mobile gaming solutions and intends to be 

among the leading global providers within next three years by focusing on innovative and easy-to-play SMS and online 

gaming. But it is important to understand that this kind of business development takes its time, and a strong focus on 

lottery-related activities involves long lead times.  

After these first months of business, MGS is now in a position to benefit from the established co-operations, to expand its 

network of distributors and other partners throughout different regions in order to achieve a global expansion and to 

become a worldwide leading provider of mobile gaming solutions.  

Strategic Co-Operations  

November 2007 

Beijing Easyluck 

MGS and Beijing EasyLuck Systems Technology Ltd (EasyLuck), a leading Chinese solution provider to licensed lottery 

operators in China, sign a Letter of Intent related to a strategic co-operation in China. Through a joint entity, the 

companies aim to develop mobile and internet lottery operations in various Chinese provinces. Further, together the 

companies aim to co-operate in order to become the leading solution providers for relevant software and technologies in 

China ï focusing on mobile and online lottery technology and value-added services to Chinese lotteries, customised to 

meet the specific characteristics of Chinese lottery purchasing. Combining EasyLuckôs unique market access and 

experience with MGS technology and operating expertise will form a unique proposition for the Chinese market and 

could together capture a major share of all mobile and online lottery sales in China in the near to mid-term.  

The market prospects in China for mobile and online lottery are exceptionally attractive - the annual growth rate of 

overall lottery sales was around 37 % on average between 1995 and 2006. On the other hand, since modern type lottery 

products have a relatively short history in China and have not yet reached customers in more rural areas, where 

additional substantial market potential is expected in the future, the exceptional growth of the Chinese lottery industry is 

expected to sustain - and be fuelled by the development in telecommunication and online industries. 

November 2007 

Mobile Holdings Systems Intõl 

MGS and two of its strategic partners, Systems Middle East & Africa (Cyprus) and Silverstrings Investments N.V., sign a 

Memorandum of Understanding pertaining to a strategic partnership. The companies want to form a Strategic 

partnership focussing on developing and operating licensed mobile lotteries in Central and South-America, Middle East 

and Africa.  

The selected strategic partners for this venture are owned and operated by experienced and well-known business 

professionals from the US and Latin America, with a very strong track record in various industries in said regions. In 

addition, the strategic partners have strong expertise in the gaming sector, and can therefore provide a unique access to 

decision makers in these areas of expertise in the relevant countries. 
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The preparations for first joint projects in Peru and United Arabic Emirates are launched in November 2007. Through 

Galena, its affiliate in Peru, the strategic partnership will first operate a mobile raffle, in co-operation with a leading 

mobile telecommunication provider, and then aims to expand into other licensed mobile games of chance.  

November 2007 

CRE8 Ltd  

MGS enters into a strategic co-operation with CRE8 Ltd, a provider of content, connectivity and network services for 

mobile operators, brands and media Companies. The partners intend first to market interactive mobile gaming solutions 

for network operators, governments and media Companies. Currently, MGS and CRE8 Limited are working together 

identifying a common market entry approach. 

Reseller Agreements 

February 2007 

Broadcast Marketing Ltd  

Broadcast Marketing Ltd signed-up as reseller, to assist in marketing of interactive television games across the United 

Kingdom and its other associated European media houses and TV channels.  

March 2007 

Wouter Steiner Beheer BV 

Wouter Steiner Beheer signed up as reseller to assist in marketing of SMS games and interactive TV games in the 

Benelux area as well as overseas.  

April 2007 

East 13 Media 

Reseller agreement with East 13 Media, a content aggregator, to assist in marketing of SMS games and interactive TV 

games in South Africa, and selected other parts of the African continent.  

April 2007 

JetText LLC and Ofex Services N.V. 

The reseller agreement with JetText and Ofex Services is a first phase marketing co-operation focussing on countries 

including New Zealand, Australia, Mexico, South Africa, Argentina, Peru and Europe. The Reseller Co-operation 

Agreement signed between MGS and the two Companiesô focuses on the marketing of MGS SMS Lotto and other text 

message gaming services. The agreement is now being replaced by the Mobile Holdings co-operation.  

June 2007 

SC Media  

SC Media signed up as reseller to assist in marketing of MGS innovative SMS gaming and interactive TV gaming 

products across Germany and other German speaking countries.  
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Product Agreements 

June 2007 

Finnish Premier Football Team TPS (Turku Palloseura) 

Finnish Premier League Football Team TPS (Turku Palloseura) and MGS agreed to launch a pilot SMS-based raffle 

game under the TPS brand, with the aim to raise charity funds for TPS youth teams. The pilot campaign was run in the 

third quarter of 2007, and proved the suitability of MGS technology for this kind of usage.  

July 2007 

Finnish TV channel MTV 3  

In July 2007, MGS signed a product agreement with the leading Finnish TV channel MTV 3, related to the broadcasting 

of MGS television gaming product ñTexas Holdôem Pokerò during a live poker show. The game was successfully 

broadcasted in 2007. 

Investments 

March 2007 

FragTech AB  

MGS provided funds to invest in the seed-finance round of FragTech AB, a Swedish start-up focussing on online 

bookmaker activities in the area of e-sports (electronic sports), including extremely popular internet community games 

such as ñWorld of Warcraftò and ñCounterstrikeò. FragTech aims to become the worldôs leading e-sport bookmaker and 

bring betting into the world of e-sport. FragTech intends to roll out the product on an international scale. The investment 

into FragTech is aimed at giving MGS access to the global e-gaming community.  

May 2007 

Mobile Advertising Solution MAS Ltd 

MGS invests in the seed-finance round of Mobile Advertising Solution MAS Ltd. MAS is a promising Finnish start-up 

company with a highly experienced management team in mobile communications, with the target to become the leading 

solution provider for advertisement-financed mobile gaming. The investment in MAS provides MGS with broadened 

global scale access to the mobile community and media world. End of March 2008, MAS successfully launched its first 

direct consumer service in the UK under the brand ñ123play.com". Subsequently, the MAS business is planned to be 

rolled-out into other European countries in 2008/ 2009, and thereafter to Asia-Pacific, and USA. 

Board, Management and Advisory Appointments  

The first half year of the business year 2007 not only sees extensive operational developments for MGS, it also sees 

several new senior level and staff appointments. Although MGS prides itself on its technological developments and 

provision of innovative gaming solutions, it is the people that make all this happen. 

In March 2007, Matias Collan and Jukka Havia are appointed as new members to the Board of Directors, to strengthen 

the Companyôs operational and financial expertise.  

In April 2007, Mr. Loizos Yerolemou steps down as member of Board and is appointed the new Company Secretary.  

Also, MGS appoints Ms. Yvonne Schnyder, previous President of the World Lottery Association, as new Senior Advisor. 

Ms. Schnyder has a long-time experience of more than 20 years in the lottery business, and high-level relationships to 

lottery operators, associations and licensing authorities around the world. Ms. Schnyder advises MGS in relation to its 

mobile lottery and lottery-like products.  
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Further, Mr. Jurek Wolodarski is appointed as Business Advisor in relation to marketing efforts for the East-European 

countries. Mr. Wolodarski has a long expertise in the gaming and lottery world, with a special focus on East Europe, and 

including positions at Companies like G-Tech. 

Mr. Sebastian Pfeiffer was hired in June 2007 as Sales & Marketing Director, to assist with the international product roll-

out, and with a special focus on the German speaking countries. Mr. Pfeifferôs contract was terminated in February 2008. 

On June 4, 2008, Rachel Bailey is appointed as new Chief Financial Officer of MGS, replacing Mr. Segar Karupiah. 

Rachel Bailey has profound experience and expertise in the gaming industry, and recently served as Chief Financial 

Officer of Bowman International. 

Recent Developments 

Product Agreements 

May 2008  

Launching of the first direct consumer-oriented commercial service 

MGS plans to conquer new markets with its first direct consumer-oriented commercial service. The service, which is 
based on the use of internet and mobile phones, is on the verge of being launched in two pre-selected European 
markets. The relevant service, which shall be operated under the brand name ñPenceBidsò, is a so-called all-pay 
(American Style) countdown auction, where participants can auction (either online or by text message) attractive 
consumer products at very competitive prices. MGS will source elements of the platform technology from two business 
partners in Finland and Sweden, together with whom MGS will then have an advanced key technology package 
available to address the consumer market. MGS first direct consumer service is expected to be very well received by the 
targeted consumers, and will generate revenues in the very near future. MGS plans to go live with its service in the 
second half of 2008 and after this, MGS will consider additional launches in other countries.  

May 2008  

Signing Up with a new Customer for Venezuela  

MGS has signed a definite agreement with Grupo MVTV C.A., a Venezuelan privately owned lottery operator acting 
under the brand name ñTeleloteria SCò. The agreement covers SMS, TV and online based lottery and lottery-like 
products, and shall be extended to other money game TV formats. The lottery operator wants to use MGS as exclusive 
system and service provider in Venezuela and plans to launch the operation of MGS products in the next few months. 

In a first phase, Teleloteria SC will launch the SMS based lottery products, involving also a larger media set-up including 
TV broadcast. In addition, Teleloteria SC aims to offer further products together with MGS in Venezuela, like different 
scratch card games and other TV/online casino games. 

Investments 

January 2008  

Mobile Holdings Systems Intl (Cyprus) Ltd 

Together with two partners, MGS enters into a strategic partnership named ñMobile Holdings Systems Intl (Cyprus) Ltdò. 
Mobile Holdings will focus on developing and operating licensed mobile lotteries in Central and South-America, Middle 
East and Africa. 

MGS is the exclusive mobile gaming technology provider to the strategic partnership.  

The strategic partnership is already preparing the launch of its first project in Peru, where it will first operate a mobile 
raffle, in co-operation with a leading mobile telecommunication provider, and then a complete suite of lotto and other 
games of chance to be played via SMS shall follow. Other projects are planned to follow in short, both in South-America 
and the Middle East.  
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February 2008  

Beijing EasyLuck Marketing Development Ltd 

MGS and Beijing EasyLuck Marketing Development Ltd (EasyLuck) have signed a strategic partnership agreement 
pertaining to the development and marketing of mobile and online gaming technologies, as well as technical and 
software services, to the major lottery and gaming operators in China. EasyLuck is a leading Chinese solution provider to 
licensed lottery operators in China.  

The parties will establish a joint entity, in which MGS will hold a 38.25 % stake. The strategic partnership aims to 
become the leading solution provider in the licensed lottery sector in China, a market of more than US$14 billion at 
present, and with annual growth rates of 20-25 % on average.  

The Strategic partnership has recently started its operations, and is initially focusing on quiz and sports games for 2008, 
and on lottery-related games in 2009. At present, the business plan and product launch strategy is being fine-tuned and 
the initial product portfolio and development track is being defined. The roll-out with first sports and quiz-related products 
is expected to happen in second half of 2008.  

April 2008  

Matador Holdings Ltd 

MGS acquired a 10 % shareholding in Matador Holdings Ltd from Malta. Matador has applied for a category 4 gaming 
license in Malta as by the Maltese authorities, and is expected to receive this license in short. MGS has entered into 
discussions with Matador pertaining to potential future co-operation. 

January / May 2008  

Withdrawal from Romanian transaction by MGS and Topgain Strategic Partnership 

In January 2008, MGS entered into a strategic partnership with Topgain Investments Ltd, a Cypriot entity, pertaining to 
joint development of mobile gaming activities in South-East Europe. Through a separate strategic partnership vehicle, 
the partners aimed to acquire a majority stake in MCAT Srl, a Romanian company holding a license for a mobile lottery-
type of interactive game in Romania. Before completion, the partners withdrew from the acquisition, since unexpected 
legal and technical complexities were identified. Currently, MGS is reviewing its strategy for South-East Europe. 

May 2008  

Tatami Investments Ltd 

MGS acquires Tatami Investments Ltd., a Cyprus-based Company that is focusing on commercialization of intellectual 
property assets in the communications technology area. It holds patents for peer-to-peer communications technology 
(DMTS), which has been developed in Finland. DMTS is a fully controlled and secured digital content distribution system 
where content can be shared by the users (peer-to-peer).  

The DMTS technology owned by Tatami is already patented in Europe and in Russian Federation, and the patent 
applications are pending in the USA, China and Hungary. DMTS technology creates a huge opportunity for P2P-type 
efficient and fast distribution to end users for e.g. music, film and game industries which are exploring alternative 
methods for existing time consuming and costly physical distribution channels.  

MGS expects to utilize the technology in its own games distribution as well as to license the patented technology to other 
technology and media Companies that need efficient content distribution technology. 
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Risk Report 

In its normal course of business, MGS is subject and exposed to a number of risks that are inseparably linked to its 

operations. MGS views the management of opportunities and risks as a normal and conscious aspect of managing 

business. Risks and uncertainties in the ordinary course of business that are common to all businesses and that are 

specific to MGS could materially impact its future performance and results. Additional risks and uncertainties that are not 

presently known to MGS, that it currently deems immaterial or that are similar to those faced by other Companies in its 

industry in general, may also impair its business and operations. Should any risks or uncertainties develop into actual 

events, these developments could have a material, adverse impact on its business, financial condition and results of 

operations. 

External Risks 

The political, legal, and regulatory environment in which MGS does business is a source of external risks. Changes in 

the environment can lead to considerable uncertainty with regard to planning and could have a material, adverse impact 

on MGS business, financial condition and results of operations. 

Changes in the relevant regulatory environment for gaming operations to the detriment of the remote gambling business, 

especially in the USA, the European Union and its respective membership countries could have negative consequences 

on MGS business. Establishing new legislation to support controlled gaming can be a long and uncertain process. As a 

result, there can be no assurance that jurisdictions in which MGS or its business partners operate will have or pass 

legislation permitting the type of gaming as targeted by MGS. If gaming legislation is enacted in any jurisdiction where 

MGS operates and it proceeds to conduct gaming, there may be significant costs and other resources to be expended, 

and there may be significant risks involved, including the risk of changes in the enabling legislation such as a decision to 

prohibit, delay or withdraw gaming licenses by the regulator that could have a material, adverse impact on MGS 

business, financial condition and results of operations. 

Furthermore, many countries have considered and are considering interactive and internet gaming legislation and 

regulations, which may inhibit MGS ability to do business in such countries, and anti-gaming conclusions and 

recommendations of other governmental or quasi-governmental bodies could form the basis for new laws, regulations, 

and enforcement policies that could have a material, adverse impact on MGS business. The extensive regulation by both 

state and federal authorities of gaming activities also can be significantly affected by changes in the political climate and 

changes in economic and regulatory policies. Such effects could be materially adverse to the success of MGS advance 

deposit wagering operation.  

MGS operates in an international market environment that is characterized by a high dynamic technological development 

and by emerging market milieu. The extent of the growth of the mobile gambling industry and the related new market 

segments in which MGS has or plans to invest could be slower and less than expected, and thus have a negative effect 

on its business. Customer behaviour, especially in terms of lesser receptiveness and lower loyalty to MGS product 

offering, could be other than expected and could have a material, adverse impact on MGS business, financial condition 

and results of operations. In addition the impact of competition on MGS business prospects could negatively affect its 

revenue and earnings. Competitiveness of its product offering could be lower than expected or envisaged. In addition 

also price erosion of MGS products due to changing market environment and customer behaviour could affect MGS 

revenue and earnings.  

The impact of technological development and changes in the mobile phone area, as well as in mobile phone related 

products and solutions, such as SMS messaging and convergence, might affect the attractiveness of MGS product 

offering. Any disruption to information technology system and networks that MGS operations rely on may have a 

negative effect on its business. Besides MGS business could be negatively impacted by health concerns and litigation 

related to the use of mobile phones. 
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MGS results may be affected by the outcome of litigation within its industry and the protection and validity of its 

intellectual property rights. Any litigation regarding patents or other intellectual property could be costly and time 

consuming. The complexity of the technology involved and the uncertainty of litigation surrounding it has the effect of 

increasing the risks associated with certain of MGS product offerings, particularly in the area of account wagering. There 

can be no assurance that MGS would not become a party to litigation surrounding its account wagering business or that 

such litigation would not cause us to suffer losses or disruption in our business strategy. 

Any infringement on Intellectual Property Rights could adversely affect MGS business, financial condition and results of 

operations or result in litigation. In the course of MGS business, it becomes aware of MGS potentially relevant patents or 

other intellectual property rights held by other parties. Many of MGS competitors as well as other Companies and 

individuals have obtained, and may be expected to obtain in the future, patents or other intellectual property rights that 

concern products or services related to the types of products and services MGS currently offer or may plan to offer in the 

future. MGS evaluates the validity and applicability of these intellectual property rights, and determines in each case 

whether MGS must negotiate licenses to incorporate or use the proprietary technologies in its products. Claims of 

intellectual property infringement may also require MGS to enter into costly royalty or license agreements. However, 

MGS may not be able to obtain royalty or license agreements on terms acceptable to MGS or at all. MGS also may be 

subject to significant damages or injunctions against the development and sale of MGS products and services. 

Many other risks beyond MGS control could seriously disrupt its operations, including: The effect of global economic 

conditions; the effect resulting from future war and terrorist activities or political uncertainties; the economic environment; 

the impact of interest rate fluctuations; the financial performance of MGS operations; costs associated with its efforts in 

support of gaming and gambling initiatives; and costs associated with corporate initiatives. 

Internal Risks  

MGS is highly dependent on the services of its key team members and strategic partners. MGS inability to hire and 

retain key personnel and involve external strategic partners could have a material, adverse impact on its business, 

financial condition and results of operations. 

MGS has a limited operating history, which makes accurate predictions of future business development, and thus the 

development in revenues and profits difficult. The future profitability of the Company cannot be ascertained. The Groupôs 

targets are dependent on multiple internal and external factors to materialise, some of which are beyond the control of 

the Companyôs management. 

MGS business strategy involves acquisitions and investments in the area of its core business. The Company expects to 

pursue expansion and acquisition opportunities, and it regularly evaluates opportunities for development, including 

acquisition of other properties and ways to expand its business operations, which evaluations may include discussions 

and the review of confidential information after the execution of nondisclosure agreements with potential acquisition 

candidates and/or development partners. MGS could face challenges in identifying development projects that fit its 

strategic objectives, identifying potential acquisition candidates and/or development partners, negotiating projects on 

acceptable terms, and managing and integrating the acquisition or development projects. Although MGS performs 

financial, operational and legal due diligence on the businesses it purchases, in light of the circumstances of each 

transaction, an unavoidable level of risk remains regarding the actual condition of these businesses and MGS ability to 

continue to operate them successfully and integrate them into its existing operations. In any acquisition MGS makes, it 

faces risks which include: the targeted acquisition may not materialise, and MGS may therefore incur expenses and 

liabilities without having acquired additional benefits; the risk that the acquired business may not further MGS business 

strategy or that MGS paid more than the business was worth; the potential adverse impact on MGS relationships with 

partner Companies or third-party providers of technology or products; the possibility that MGS has acquired substantial 

undisclosed liabilities; costs and complications in maintaining required regulatory approvals or obtaining further 

regulatory approvals necessary to implement the acquisition in accordance with its strategy; the risks of entering markets 

in which MGS has limited or no prior experience; the potential loss of key employees or customers.  
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If MGS is unsuccessful in overcoming these risks, its business, financial condition or results of operations could be 

adversely affected.  

The successful integration of newly acquired businesses into MGS operations will require the expenditure of substantial 

managerial, operating, financial and other resources and may also lead to a diversion of its attention from MGS ongoing 

business concerns. MGS may not be able to successfully integrate these businesses or realize projected revenue gains, 

cost savings and synergies in connection with those acquisitions on the timetable contemplated, if at all. Furthermore, 

the costs of integrating businesses MGS acquires could significantly impact its short-term operating results. These costs 

could include: restructuring charges associated with the acquisitions; non-recurring acquisition costs, including 

accounting and legal fees, banking fees and recognition of transaction-related costs or liabilities; and costs of imposing 

financial and management controls and operating, administrative and information systems. MGS cannot assure that any 

new properties or developments will be completed or integrated successfully. 

MGS ability to establish and maintain an efficient and high quality operational infrastructure as well as high quality of its 

products could be lower than expected or prove to be more difficult, requiring additional efforts or leading to delays or 

disruptions to MGS business, and thus negatively affecting its business. Furthermore MGS success in collaborations 

relating to technologies, software or new products and solutions, as well as distribution of its products in various regional 

markets and market segments could be lower than expected, having negative effect to its business, in particular in terms 

of regional market expansion, product distribution, and product development. MGS ability to have access to any 

additionally required complex technology involving patents and other intellectual property rights included in its products 

and solutions at commercially acceptable terms could negatively affect its business. MGS failure to identify key market 

trends and technological changes and to respond timely and successfully to the customer needs could have a negative 

effect on its business. 

The products of the MGS have relatively long sales cycles, which may lead to delays or failures in timely revenue 

generation; this can affect the predictability of MGS revenue and earnings projections. Timing and success of the 

introduction and roll-out of new products and solutions by MGS could be either delayed or turn out to be less successful 

than expected, if at all. Furthermore the developments under large, multi-year contracts or in relation to major customers 

to the Companyôs detriment could have a negative effect on its business. 

Operations in multiple regional markets, with different currencies, may involve a currency exchange risk, which could 

have a material, adverse impact on MGS business, financial condition and results of operations. 

MGS may need additional external financing to maintain and expand its business, and financing may not be available or 

available at favourable terms. 

MGS shares are listed on the Open Market segment of the Frankfurt Stock Exchange. There are external factors related 

to this listing and trading of MGS shares that are beyond MGS control, all of which may have adverse effects on MGS 

and its valuation. Also, a detrimental development in the quoted share price, or a limited liquidity in the trading of the 

shares, may negatively affect the ability of the Company to raise additional equity finance from shareholders or additional 

investors.  

The voting rights of shareholders may be limited due to the fact that some key shareholders may together form a 

majority quorum required for decisions in the shareholdersô meeting. Since MGS plans to use its earnings to fund its 

growth in the near term, MGS does not intend to pay dividends in the near future. Within this time period, shareholders 

will not receive a cash return on their investment from the Company, but may have to realize their investment if they 

wanted to generate cash return. Furthermore the value of any future dividend payment in UK Pound Sterling 

denomination may be negatively affected from the viewpoint of shareholders by fluctuations in currency exchange rates, 

if shareholders wanted to convert these dividends in other currencies.  
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Future Developments 

Following the achievements in 2007, its first year of business, MGS management continues with its efforts to establish 

the Company as a leading solution and service provider in the international mobile and online gaming markets. In light of 

the optimistic forecasts of economic research analysts in general and industry analysts for its area of business in 

particular, management believes that it can benefit from this favourable business environment to realise successful 

projects in the current fiscal year 2008.  

The gaming and gambling markets are very rewarding, and Mobile Gaming Solutions is well positioned to take full 

advantage of the demand that exists in these markets, and therefore offers the potential to achieve substantial revenues 

and profits. MGS is aiming to take an active part in the lucrative gaming and mobile gambling markets. The Companyôs 

medium term ambition is to develop a presence in the markets and grow through a strategy of selected acquisitions. The 

gaming technology of MGS has been repeatedly confirmed by its prospective customers and business partners as being 

cutting edge. The investments in the technology, as made in 2007, are expected to show first positive results in 2008.  

In the short and medium term, MGS intends to mainly focus on technology products and services in the area of mobile 

and online lottery and lottery-like games of chance. Sales and marketing efforts are largely directed towards selected 

countries in Latin America, Middle East, China and Asia-Pacific, African continent, and Europe (in particular East 

Europe). These efforts are executed stand-alone to some extent, but mostly in association with local strategic partners. 

Most important co-operations for the time being are concentrated within Mobile Holdings Intl (mobile lottery projects in 

Peru and Middle East; prospective mobile lottery projects in other countries in Latin America), and Beijing Easyluck 

(prospective mobile lottery projects in China).  

Due to the relatively early stage of the mentioned projects and prospective additional business opportunities, it is 

impossible to predict with sufficient comfort, which revenues can be expected per project/ co-operation during in 2008 or 

in subsequent years.  

The MGS management team constantly looks at other strategic opportunities for growth. A good example is 

ñPenceBidsò, which is being launched by MGS in two selected European countries at the date of this report. It is a direct 

consumer-oriented (B2C) commercial service, based on the use of internet and mobile phones. MGS expects to 

generate revenues with this product in the very near future. Thereafter, MGS will consider additional launches in other 

countries.  

Also, MGS has strengthened its intellectual property portfolio through the acquisition of Tatami Investments Ltd in early 

2008. Tatami, based in Cyprus, owns a proprietary Peer-2-Peer content distribution technology (DMTS), which is already 

patented in Europe and in the Russian Federation, and for which patent applications are pending in the USA, China and 

Hungary. MGS plans to utilize the technology in its own games distribution as well as to license the patented technology 

to other technology and media Companies that need efficient content distribution technology.  

Overall, MGS aims to be cash flow positive latest by end of 2009. Still, further financing may be needed, if MGS wants to 

pursue additional growth opportunities in 2009/ 2010, which cannot be covered by existing cash and cash flow 

generated. 



Annual Report 2007 

 
 

Page 24 

Directorsô Report 

The Directors submit their annual report and audited financial statements of Mobile Gaming Solutions Plc for the period 

ended 31 December 2007. 

Principal Activities 

The principal activities of MGS are the development and licensing of mobile gaming solutions software, focusing on 

lottery, lottery-like, betting and casino gaming. In addition to this main area of activities, MGS has broadened its business 

focus recently. MGS is participating in entities that, either directly or indirectly, hold or aim to obtain gaming licenses for 

the operation of mobile and/ or lottery and similar games; an example for this is the participation of MGS in Mobile 

Systems Holdings Intl (Cyprus) Ltd.  

Results and Dividends 

The results of the Group for the year are set out on Page 31; the loss for the year, before a share option charge of 
ú3,080 million was ú2,151 million and the loss for the year after the share option charge of ú3,080 million was ú5,231 
million (2006: ú0.24 million). The Directors consider the results for the year to be satisfactory, given the stage of 
development of the Group. The Directors do not recommend the payment of a dividend.  

In January 2007, the Company entered into a business combination with JetBet OY, which has become the legal 
subsidiary of the Company. As more fully explained in Note 2 to the consolidated financial statements on Page 37, the 
acquisition of Jetbet Oy has been accounted for as a reverse acquisition. Although the consolidated financial statements 
have been prepared in the name of the legal parent, Mobile Gaming Solutions plc, they are in substance a continuation 
of the financial statements of the legal subsidiary, Jetbet Oy. The comparative results, balance sheet and cash flows are 
those of JetBet OY.  

At 31 December 2007, the Group had total assets of ú5,295 million. The key assets included within this total were 
goodwill arising on the acquisition of JetBet OY of ú1,860 million and cash and cash equivalents of ú2,506 million. Trade 
and other payables were ú0.7 million and the net equity attributable to equity holders of the parent was ú4,499 million.  

Review of the Business and Future Developments 

A review of the business and future developments is given in the Annual Review and in the Future Developments. 
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Directors and their Interests 

The following Directors have held office during the year and subsequently: 

 Juha Kiikeri, Chairman of the Board; appointed in Jan 2007 

 Jukka Koski, Member of the Board; appointed in Jan 2007 

 Matias Collan, Member of the Board; appointed in April 2007 

 Jukka Havia, Member of the Board; appointed in March 2007 

 Segar Karupiah, Member of the Board; appointed in October 2006  

 Loizos Yerolemou; Member of Board; appointed in October 2006, resigned in April 2007 

The interests of the Directors in the shares of the Company and options for such shares were as shown below. 

     Name No. of shares No. of options (at par) (b) No. of options (c) 

Kiikeri, Juha 10,959,242(a) 
6,500,000 

thereof vested: 500,000 
1,000,000 

thereof vested: 1,000,000 

Koski, Jukka 10,959,242(a) 
 6,500,000 

thereof vested: 500,000 
1,000,000 

thereof vested: 1,000,000 

Havia, Jukka - -  
1,000,000 

thereof vested: 1,000,000 

Collan, Matias 500,000(a) 
 6,000,000(a) 

thereof vested: 0  
1,000,000(a) 

thereof vested: 1,000,000 

Karupiah, Segar - - 
1,000,000 

thereof vested: 1,000,000 

Loizos Yerolemou  -  - 
300,000 

thereof vested: 300,000 

(a)  (a)  Not held directly, but through a separate legal entity 
(b)  (b)  Option price: 0.5 pence per share 
(c)  (c)  Option price: 0.55 ú per share  

No Director has any interest in any other Group company.  

Related Party Transactions 

Details of transactions with related parties undertaken by the Group during the year are disclosed in Note 26 to the 

Financial Statements. 

Directorsô Indemnity  

The Group has purchased a Corporate Guard Directors and Officers liability insurance policy with AIG Europe (Policy 

Number: 33542506) covering the year to April 25, 2008. The Policy has a maximum limit of liability of up to GBP 

3,000,000 (three million British pounds). 
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Policy and Practice of Payment of Suppliers 

At 31 December 2007 the Company had no trade creditors and this was the same as at December 31, 2006.  

Research and Development  

The Group adopts the services of Reaktor Innovations Oy, a third party supplier, to carry out the architecture design, 

software implementation, testing and documentation of the lottery platform which is the core product. Further details of 

the Groupôs expenditure on research and development can be found in Note 15 of the financial statements. 

Financial Management Objectives and Risks 

Information regarding the Groupôs financial management objectives and risk can be found in Note 4 to the consolidated 

financial statements. 

Key Shareholders 

As at 30 May, 2008, the following parties hold, or control, interests of 3 % or more of the Companyôs voting rights: 

Shareholder 
Number of Ordinary Shares  
of 0.5p each 

% Voting Rights 

IdeVest Oy 41,407,216 27.20% 

Stockhouse Investments 
& Finance Ltd. 

27,600,000 18.13% 

Bloom Capital Intl OÜ 21,921,056 14.40% 

Mr. Olli-P. Halonen 10,249,296 6.73% 

Mr. Jouko Oja 6,930,176 4.55% 

Going Concern 

The directors consider that the Group has adequate resources to continue in operational existence for the foreseeable 

future and that it is therefore appropriate to adopt the going concern basis in preparing its financial statements. 

Post Balance Sheet Events 

On January 9, 2008, the Company entered into an agreement to purchase 100 % of Tatami Investments Ltd, a limited 

liability company established and acting under the laws of Republic of Cyprus. The consideration for the business 

acquisition was agreed at 3.2 million shares of the Company. 
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Annual General Meeting 

The Annual General Meeting will be held at the Institute of Chartered Secretaries and Administrators at 16 Park 

Crescent, London W1B 1AH, on June 30, 2008, starting at 10:00 a.m. GMT. The Notice of the Meeting is provided to 

shareholders in a separate document. 

Auditors 

BDO Stoy Hayward LLP were appointed by the Directors in December 2007. 

A resolution to reappoint BDO Stoy Hayward LLP as the Companyôs auditors will be submitted to the shareholders at the 

Annual General Meeting. 

All of the current directors have taken all the steps that they ought to have taken to make themselves aware of the 

information needed by the company's auditors for the purposes of their audit and to ensure that the auditors are aware of 

the information.  The directors are not aware of any relevant information of which the auditors are unaware. 

 

By Order of the Board 
Company Secretary 
June 4, 2008 
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Financial Information 

Directorsô Statement of Responsibilities 

The Directors are responsible for keeping proper accounting records which disclose with reasonable accuracy at any 

time the financial position of the Company, for safeguarding the assets, for taking reasonable steps for the prevention 

and detection of fraud and other irregularities and for the preparation of a Directorsô Report which complies with the 

Companies Act 1985. 

The Directors are responsible for preparing the annual report and the financial statements in accordance with the 

Companies Act 1985. The Directors are required to prepare financial statements for the Group in accordance with 

applicable law and International Financial Reporting Standards (IFRS), as adopted by the European Union and the rules 

of the Frankfurt Stock Exchange for companies trading securities on the Open Market Segment. The directors have 

chosen to prepare financial statements for the Company in accordance with IFRS.  

International Accounting Standard 1 requires that financial statements present fairly for each financial year the Groupôs 

and the Companyôs financial position, financial performance and cash flows. This requires the faithful representation of 

the effects of transactions, other events and conditions in accordance with the definitions and recognition criteria for 

assets, liabilities, income and expenses set out in the International Accounting Standards Boardôs óFramework for the 

Preparation and Presentation of Financial Statementsô. In virtually all circumstances, a fair presentation will be achieved 

by compliance with all applicable IFRS. A fair presentation also requires the Directors to: 

 consistently select and apply appropriate accounting policies; 

 present information, including accounting policies, in a manner that provides relevant, reliable, comparable and 

understandable information; and 

 provide additional disclosures when compliance with the specific requirements in IFRS is insufficient to enable 

users to understand the impact of particular transactions, other events and conditions on the entityôs financial 

position and financial performance. 

Financial statements are published on the Groupôs website in accordance with legislation in the United Kingdom 

governing the preparation and dissemination of financial statements, which may vary from legislation in other 

jurisdictions. The maintenance and integrity of the Groupôs website is the responsibility of the Directors. The Directorsô 

responsibility also extends to the ongoing integrity of the financial statements contained therein.  
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Independent Auditor's Report to the Shareholders of Mobile 

Gaming Solutions Plc  

We have audited the Group and parent Company financial statements (the ófinancial statementsô) of Mobile Gaming 

Solutions Plc for the period ended December 31, 2007, which comprise the consolidated income statement, the 

consolidated and Company balance sheets, the consolidated and Company cash flow statements, the consolidated and 

Company statements of changes in equity and the related Notes. These financial statements have been prepared under 

the accounting policies set out therein. 

Respective Responsibilities of Directors and Auditors 

The Directors' responsibilities for preparing the annual report and financial statements in accordance with applicable law 

and International Financial Reporting Standards (IFRSs) as adopted by the European Union are set out in the statement 

of Directors' responsibilities.  

Our responsibility is to audit the financial statements in accordance with relevant legal and regulatory requirements and 

International Standards on Auditing (UK and Ireland). 

We report to you our opinion as to whether the financial statements give a true and fair view and have been properly 

prepared in accordance with the Companies Act 1985 and whether the information given in the Directorsô report is 

consistent with those financial statements. We also report to you if, in our opinion, the Company has not kept proper 

accounting records, if we have not received all the information and explanations we require for our audit, or if information 

specified by law regarding Directors' remuneration and other transactions is not disclosed. 

We read other information contained in the annual report, and consider whether it is consistent with the audited financial 

statements. This other information comprises only the annual review, risk report, future developments report, and the 

directorsô report. We consider the implications for our report if we become aware of any apparent misstatements or 

material inconsistencies with the financial statements. Our responsibilities do not extend to any other information. 

Our report has been prepared pursuant to the requirements of the Companies Act 1985 and for no other purpose. No 

person is entitled to rely on this report unless such a person is a person entitled to rely upon this report by virtue of and 

for the purpose of the Companies Act 1985 or has been expressly authorised to do so by our prior written consent. Save 

as above, we do not accept responsibility for this report to any other person or for any other purpose and we hereby 

expressly disclaim any and all such liability. 

Basis of Audit Opinion 

We conducted our audit in accordance with International Standards on Auditing (UK and Ireland) issued by the Auditing 

Practices Board. An audit includes examination, on a test basis, of evidence relevant to the amounts and disclosures in 

the financial statements. It also includes an assessment of the significant estimates and judgments made by the 

directors in the preparation of the financial statements, and of whether the accounting policies are appropriate to the 

Group's and Company's circumstances, consistently applied and adequately disclosed. 

We planned and performed our audit so as to obtain all the information and explanations which we considered 

necessary in order to provide us with sufficient evidence to give reasonable assurance that the financial statements are 

free from material misstatement, whether caused by fraud or other irregularity or error. In forming our opinion we also 

evaluated the overall adequacy of the presentation of information in the financial statements. 
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Opinion 

In our opinion: 

 the group financial statements give a true and fair view, in accordance with IFRSs as adopted by the European 

Union, of the state of the Group's affairs as at December, 31 2007 and of its loss for the period then ended; 

 the parent Company financial statements give a true and fair view, in accordance with IFRSs as adopted by the 

European Union as applied in accordance with the provisions of the Companies Act 1985, of the state of the 

parent Company's affairs as at December 31, 2007; 

 the financial statements have been properly prepared in accordance with the Companies Act 1985; and 

 the information given in the Directorsô report is consistent with the financial statements. 

 

BDO Stoy Hayward LLP 

Chartered Accountants and Registered Auditors  

55 Baker Street 

London W1U 7EU 

 

June 4, 2008 
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Consolidated Financial Statements 

 

Consolidated income statement (year ended 31 December 2007) 

  

Year ended 
31 December 

2007 

Year ended 
31 December 

2006 

 Note û û 

Revenue 5 19,512 - 

Operating expenses  (4,059,645) (246,423) 

Research and development expenses  (129,993) - 

Selling and marketing expenses  (208,751) - 

Administrative expenses 

 

 

 

6 (962,525) 

 

(5,360,914) 

 

- 

 

(246,423) 

 

Operating loss before share-based payment expense  (2,261,402) (246,423) 

Share-based payment expense (included in operating expenses)  (3,080,000) - 

Operating loss 7 (5,341,402) (246,423) 

Finance income 10 109,917 - 

Loss before tax  (5,231,485) (246,423) 

Taxation 11 - - 

Loss attributable to Equity holders of the Parent  (5,231,485) (246,423) 

 

Loss per share from loss attributable to equity holders of parent 

 

 

 Year Ended 
31 December 

2007 

Year Ended 
31 December 

2006 

 Note   

Basic 12 (3.6)¢ (0.2)¢ 

The Notes on pages 35 to 57 form part of these financial statements. 
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Consolidated statement of changes in equity (for the year ended 31 December 2007) 

 

Share 
capital 

 

Share              Reverse  
premium         acquisition 

                        reserve 

              
Retained               
earnings 

 

 
Total 

 

 û  û     û û û 

Balance at 1 January 2006 8,000           -                 -      (64,609) (56,609) 

Loss for the period and total recognised income and expenses                   (246,423) (246,423) 

Issue of shares  1,007   1,007 

Share Premium   200,493  200,493 

     

Balance at 1 January 2007 9,007  200,493        - (311,032) (101,532) 

Loss for the period and total recognised income and expenses   (5,231,485) (5,231,485) 

Share based payment expense   3,080,000 3,080,000 

Issue of shares 1,091,524   1,091,524 

Share premium 

Reverse acquisition reserve 

 

(9,007) 

 4,776,084  

 (200,493)        1,094,540 

 4,776,084 

885,040 

Balance at 31 December 2007 1,091,524 4,776,084          1,094,540 (2,462,517) 4,499,631 

The Notes on pages 35 to 57 form part of these financial statements. 



Annual Report 2007 

 
 

Page 33 

 

Consolidated balance sheet (at 31 December 2007) 

  
31 December 

2007 
31 December 

2006 

 Note û û 

Assets    

Non-current assets    

Property, plant and equipment  14 43,712 5,914 

Intangible assets  15 2,035,722 100,420 

Available-for-sale investment 18 277,141 - 

Total non-current assets  2,356,575 106,334 

    

Current assets    

Trade and other receivables 21 432,456 17,057 

Cash and cash equivalents 20 2,506,110 18,790 

Total current assets   2,938,566 35,847 

Total assets   5,295,141 142,181 

Equity and liabilities    

Equity attributable to equity holders of the parent     

Share capital  22 1,091,524 9,007 

Share premium  

Reverse acquisition reserve 

Retained earnings 

23 

23 

23 

4,776,084 

1,094,540 

(2,462,517) 

200,493 

- 

(311,032) 

Total equity attributable to equity holders of the parent   4,499,631 (101,532) 

Liabilities    

Non-current liabilities    

Other payables  5,978 60,518 

Current liabilities    

Trade and other payables 24 789,532 183,195 

Total liabilities   795,510 243,713 

Total equity and liabilities   5,295,141 142,181 

The financial statements on pages 31 to 57 were approved and authorised for issue by the Board of Directors on June 

04, 2008, and were signed on its behalf by: 

 
 

 

The Notes on pages 35 to 57 form part of these financial statements. 
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Consolidated statement of cash flows (for the year ended 31 December 2007) 

 

Year ended 
31 December 

2007 

Year ended 
31 December 

2006 

 û û 

Cash flows from operating activities   

Profit before tax (5,231,485)  (246,423) 

Adjustments for    

Depreciation 11,047 1,971 

Amortisation 32,429 30,140 

Interest income (109,917) 3,392 

Share based payment expense 3,080,000 - 

Increase in other accounts receivable (415,399) (15,980) 

Increase in trade and other payables 551,798 105,364 

Net cash generated from operating activities (2,081,527) (121,536) 

Cash flows from investing activities   

Purchase of intangible assets  (181,717)  (50,000) 

Purchase of property, plant and equipment (48,845) (7,886) 

Interest income 109,917 (3,392) 

Purchase of available-for-sale investments  (277,141) - 

Net cash used in investing activities (397,786) (61,278) 

Cash flows from financing activities   

Proceeds from issued share capital 4,966,633 201,501 

Net cash used in financing activities 4,966,633 201,501 

Net increase in cash and cash equivalents 2,487,320 18,687 

Cash and cash equivalents at the beginning of the period 18,790 103 

Cash and cash equivalents at the end of the period 2,506,110 18,790 

The Notes on pages 35 to 57 form part of these financial statements. 
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Notes Forming Part of the Consolidated Financial 

Statements for the Year Ended 31 December 2007  

1 General Information 

Company Description and Activities 

Mobile Gaming Solutions Plc (the óCompanyô) was incorporated as a public limited company on October 31, 2006. The 

Company is incorporated and domiciled in the United Kingdom under number 5982882. On January 15, 2007, Jetbet Oy 

(a Finnish company) became a wholly owned subsidiary of Mobile Gaming Solutions Plc. Mobile Gaming Solutions Plc 

and its subsidiary together form óthe Groupô. On May 25, 2007, the Company listed on the Open Market of the Frankfurt 

Stock Exchange. 

The Group is a technology and service provider for mobile and interactive TV Gaming, providing customers with 

complete gaming solutions for a variety of cross media platforms. The main focus is on gaming platforms and SMS and 

interactive TV games of chance, betting and casino games played via mobile handsets. These innovative gaming 

solutions are completely server hosted and are designed to deliver rich interactive gaming experiences, focusing on 

unparalleled ease of use while keeping maintenance to a minimum. The leading platform for gaming will be via ordinary 

TV channels, internet TV, cable, satellites and speciality Mobile TV. 

Definitions  

In these financial statements: 

The Company Mobile Gaming Solutions Public Limited Company  

The Group Mobile Gaming Solutions Public Limited Company and its subsidiaries. 

Subsidiaries Companies over which the Company has control  

(as defined in International Accounting Standard 27).  

  

2 Significant Accounting Policies 

The significant accounting policies applied in the preparation of the financial statements are as follows: 

Basis of Preparation 

The consolidated financial statements of the Group have been prepared in accordance with International Financial 

Reporting Standards (ñIFRSò), including International Accounting Standards (ñIASò) and Interpretations, adopted by the 

International Accounting Standards Board (ñIASBò) and endorsed for use by companies listed on an EU regulated 

market. 

The following interpretations, issued by the International Financial Reporting Interpretations Committee (IFRIC), are 

effective for the first time in the current financial year and have been adopted by the Group with no significant impact on 

its consolidated results or financial position: 

IFRS 7 ï Financial instruments disclosure. 
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IFRIC 7 ï Applying the restatement approach under IAS 29 ï Financial reporting in hyperinflationary economies 

(effective for annual periods beginning on or after March 1, 2006). 

IFRIC 8 ï Scope of IFRS 2 ï Accounting for share-based payments (effective for accounting periods beginning on or 

after May 1, 2006). 

IFRIC 9 ï Reassessment of embedded derivatives (effective for accounting periods beginning on or after June 1, 2006). 

IFRIC 10 ï Interim financial reporting and impairment (effective for accounting periods beginning on or after November 1, 

2006). 

The following standards and interpretations, issued by the IASB or IFRIC, have not been adopted by the Group as these 

were not effective for the year 2007. The Group is currently assessing the impact these standards and interpretations will 

have on the presentation of its consolidated results in future periods: 

IFRS 8 ï Operating segments (effective for annual periods beginning on or after January 1, 2009) has not been adopted 

by the Group and contains requirements for the disclosure of information about an entityôs operating segments and also 

about the entityôs products and services, the geographical areas in which it operates, and its major customers. The 

standard is concerned only with the disclosure and replaces IAS 14 ï Segment reporting. IFRS 8 has been endorsed for 

use in the EU. 

IFRIC 11 IFRS 2 ï Group and treasury share transactions (effective for accounting periods beginning on or after March 

1, 2007). IFRIC 11 IFRS 2 has been endorsed for use in the EU. 

IFRIC 12 ï Service concession arrangements (effective for accounting periods beginning on or after January 1, 2008). 

IFRIC 12 has not been endorsed for use in the EU. 

IFRIC 13 ï Customer Loyalty Programmes (effective for accounting periods beginning on or after July 1, 2008). IFRIC 13 

has not been endorsed for use in the EU. 

IFRIC 14, IAS 19 ï The Limit on a Defined Benefit Asset Minimum Funding Requirements and their Interaction (effective 

for accounting periods beginning on or after January 1, 2008). IFRIC 14, IAS 19 has not been endorsed for use in the 

EU. 

IAS 23 (revised) ï Borrowing costs (effective for accounting periods beginning on or after January 1, 2009). IAS 23 has 

not been endorsed for use in the EU. 

IFRS 3 ï Business Combinations and Amendment to IAS27-Consolidated and separate financial statements (effective 

for accounting periods beginning on or after July 1, 2009). IFRS 3 and amendment to IAS27 have not been endorsed for 

use in the EU. 

Amendment to IFRS 2 ï Share based payments; vesting conditions and cancellations (effective for accounting periods 

beginning on or after January 1, 2009). The amendment has not been endorsed for use in the EU. 

Basis of Consolidation 

The consolidated financial statements include the accounts of the Company and its subsidiary. The subsidiary is a 

company that is controlled by Mobile Gaming Solutions Plc. Control exists where the Company has the power to govern 

the financial and operating policies of an entity so as to obtain benefits from its activities. Subsidiaries are consolidated 

from the date the parent gained control until such time as control ceases.  

The financial statements of the subsidiaries are included in the consolidated financial statements using the purchase 

method of accounting. On the date of the acquisition, the assets and liabilities of a subsidiary are measured at their fair 

values and any excess of the fair value of the acquisition over the fair values of the identifiable net assets acquired is 

recognised as goodwill. In circumstances where the shareholders of the subsidiary effectively acquire control of the 

parent, the business combination is accounted for using the methodology of a reverse acquisition.  
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Under IFRS 3, ñBusiness Combinationsò, the acquisition of Jetbet Oy has been accounted for as a reverse acquisition. 

Although the consolidated financial statements have been prepared in the name of the legal parent, the Company, they 

are in substance a continuation of the financial statements of the legal subsidiary, Jetbet Oy. The following acquisition 

treatment has been applied in respect of the reverse acquisition: 

a) The assets and liabilities at the date of acquisition of the legal subsidiary, Jetbet Oy, are recognised and measured 

in the consolidated financial statements at the pre-combination carrying amounts, without restatement to fair value; 

b) The retained loss recognised in the consolidated financial statements at the date of acquisition reflects the retained 

loss of Jetbet Oy immediately before the business combination. The total amount recognised as issued equity 

instruments reflects the issued equity of the legal subsidiary immediately before the combination, plus the cost of the 

combination. Within this, the structure of the equity is that of the legal parent including equity instruments issued by 

the legal parent to effect the combination; 

c) Comparative numbers presented in the consolidated financial statements are those reported in the financial 

statements of the legal subsidiary, Jetbet Oy, for the year ended 31 December 2006. 

Inter-company transactions and balances are eliminated on consolidation. 

The financial statements of subsidiaries are prepared for the same reporting period as the parent company and using 

consistent accounting policies. 

Revenue  

Revenue is recognised to the extent that it is probable that economic benefits will flow to the Group and the revenue can 

be reliably measured.  

Foreign Currency  

Monetary assets and liabilities denominated in non-Euro currencies are translated into Euro equivalents using year-end 

spot foreign exchange rates. Non-monetary assets and liabilities are translated using exchange rates prevailing at the 

dates of the transactions. Exchange rate differences on foreign currency transactions are included in administrative 

expenses. 

The financial statements of the Group, the Company and its subsidiary are prepared in Euroôs as this is the currency in 

which the Group operates. 

Taxation 

The tax expense represents tax payable for the year based on currently applicable tax rates. 

Deferred tax assets and liabilities are recognised where the carrying amount of an asset or liability in the balance sheet 

differs from its tax base. Recognition of deferred tax assets is restricted to those instances where it is probable that 

taxable profit will be available against which the difference can be utilised. The amount of the asset or liability is 

determined using tax rates that have been enacted or substantively enacted by the balance sheet date and are expected 

to apply when the deferred tax liabilities/assets are settled/recovered.  

Intangible Assets ï Purchased 

IAS 38 ñIntangible Assets" requires capitalisation of certain software development costs, subsequent to technological 

and commercial feasibility being established and the Group having sufficient resources to complete development.  
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Based on the Group's product-development process, technological feasibility and therefore the creation of substantially 

improved product, is only established upon the completion of a working model. The Group generally does not incur any 

significant costs between the completion of the working model and the point at which the product is ready for general 

release. Research and development expenditure which does not meet the criteria for capitalisation is charged to the 

statement of income as incurred.  

Intangible Assets-Acquired on Business Acquisition 

Identifiable assets, liabilities and contingent liabilities that meet the conditions for recognition under IFRS 3 are 

recognised at their fair value at the acquisition date. The identified intangibles are amortised over the useful economic 

life of the assets. Intangible assets are reviewed annually for evidence of impairment.  

Goodwill 

Goodwill represents the excess of the cost of a business combination over the interest in the fair value of the identifiable 

assets, liabilities and contingent liabilities acquired. Cost comprise the fair value of any assets given, liabilities assumed 

and equity instruments issued, plus any direct costs of acquisition. 

In accordance with IFRS 3 Business Combinations goodwill is not amortised rather reviewed for impairment at least 

annually. 

Goodwill is capitalised as an intangible asset with any impairment in carrying value being charged to the consolidated 

income statement. Where the fair value of identifiable assets, liabilities and contingent liabilities exceed the fair value of 

consideration paid, the excess is credited in full to the consolidated income statement on the acquisition. 

Property, Plant and Equipment 

Property, plant and equipment is stated at historic cost less accumulated depreciation. Carrying amounts are reviewed 

on each balance sheet date. Useful lives are reviewed annually. 

Depreciation is calculated using the straight-line method, at annual rates estimated to write off the cost of the assets less 

their estimated residual values over their expected useful lives. The annual depreciation rates are as follows:  

 

 

IT equipment 25% 

Office furniture and equipment 25% 

Impairment of non-Financial Assets 

Impairment tests on goodwill and other intangible assets with indefinite useful economic lives are undertaken annually. 

Other non-financial assets are subject to impairment tests whenever events or changes in circumstances indicate that 

their carrying amount may not be recoverable. Where the carrying value of an asset exceeds its recoverable amount (i.e. 

the higher of value in use and fair value less costs to sell), the asset is written down accordingly. Where it is not possible 

to estimate the recoverable amount of an individual asset, the impairment test is carried out on the assetôs cash 

generating unit (i.e. the lowest group of assets in which the asset belongs for which there are separately identifiable cash 

flows). 
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Leases 

Leases are classified as finance leases wherever the terms of the lease transfer substantially all the risks and rewards of 

ownership to the Group. All other leases are classified as operating leases and rentals payable are charged to income 

on a straight-line basis over the term of the lease. 

Provisions 

Provisions are recognised for liabilities of uncertain timing or amount that have arisen as a result of past transactions.  

Segment Information 

A business segment is a distinguishable component of the Group that is engaged in providing an individual product or 

service or a group of related products or services and that is subject to risks and returns that are different from those of 

other business segments. A geographical segment is a distinguishable component of the Group that is engaged in 

providing products or services within a particular environment and that is subject to risks and returns that are different 

from those of components operating in other economic environments.  

The Group operates in the one business segment which is that of mobile gaming software providers. However this may 

change in the future, eg. through business acquisitions. In relation to geographical segments, the assets and operations 

are currently only in one segment (Finland). This may change in the future as the Group expands and generates 

revenues. 

Dividends 

Dividends are recognised when they become legally payable. In the case of interim dividends this is when paid. In the 

case of final dividends, this is when approved by the shareholders at the Annual General Meeting. 

Share Based Payments 

Where share options are awarded to employees, the fair value of the options at the date of grant is charged to the 

income statement over the vesting period. Non-market vesting conditions are taken into account by adjusting the number 

of options expected to vest at each balance sheet date so that, ultimately, the cumulative amount recognised over the 

vesting period is based on the number of options that eventually vest. Market conditions are also taken into account 

when calculating the value of the option. 

Financial Assets 

The Group and Company classify financial assets into one of the categories discussed below, depending on the purpose 

for which the asset was acquired. No financial assets are classified as held to maturity or fair value through profit or loss.  

The Group does not hold or issue derivative financial instruments for trading purposes. The accounting policy for each 

category is as follows: 
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Available for Sale Investment 

Available for sale financial assets comprise non-derivative financial assets not included in any of the other financial 

instruments categories and are classified as available for sale and comprise principally the Group's investments in 

entities not qualifying as subsidiaries. Available for sale financial assets are carried at fair value, with changes in fair 

value recognised directly in a separate component of equity. Where there is a significant decline in the value of an 

available-for sale asset the amount of the impairment below cost is recognised in the income statement. 

Receivables 

The Groupôs receivables comprise trade and other receivables and cash and cash equivalents in the balance sheet.  

Trade and Other Receivables 

These assets are non-derivative financial assets with fixed or determinable payments that are not quoted in an active 

market. They arise principally through the provision of services to customers (e.g. trade receivables), but also 

incorporate other types of contractual monetary asset. They are initially recognised at fair value plus transaction costs 

that are directly attributable to their acquisition or issue, and are subsequently carried at amortised cost using the 

effective interest rate method, less provision for impairment. 

Impairment provisions are recognised when there is objective evidence (such as significant financial difficulties on the 

part of the counterparty or default or significant delay in payment) that the Group or Company will be unable to collect all 

of the amounts due under the terms receivable, the amount of such a provision being the difference between the net 

carrying amount and the present value of the future expected cash flows associated with the impaired receivable. For 

trade receivables, which are reported net; such provisions are recorded in a separate allowance account with the loss 

being recognised within administrative expenses in the income statement. On confirmation that the trade receivable will 

not be collectable, the gross carrying value of the asset is written off against the associated provision. 

Cash and Cash Equivalents 

Cash comprises balances with banks. Cash equivalents are short term, highly liquid investments that are readily 

convertible to known amounts of cash. They include short-term bank deposits originally purchased with maturities of 

three months or less.  

Financial Liabilities 

The group classifies its financial liabilities depending on the purpose for which the asset was acquired. 

Trade Payables and Other Short Term Monetary Liabilities 

Trade payables and other short-term monetary liabilities are initially recognised at fair value and subsequently carried at 

amortised cost using the effective interest method. 

Share Capital 

Financial instruments issued by the Company are treated as equity only to the extent that they do not meet the definition 

of a financial liability. The Companyôs ordinary shares are classified as equity instruments. 
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3 Critical Accounting Policies, Estimates and Adjustments 

The preparation of consolidated financial statements under IFRS requires the Group to make estimates and judgments 

that affect the application of policies and reported amounts. Estimates and judgments are continually evaluated and are 

based on historical experience and other factors including expectations of future events that are believed to be 

reasonable under the circumstances. Actual results may differ from these estimates. 

Included in these financial statements are accounting policies which cover areas that the Directors consider require 

estimates and assumptions which have a significant risk of causing a material adjustment to the carrying amount of 

assets and liabilities within the next financial year. These policies together with references to the related Notes to the 

financial information can be found below: 

Intangible assets and impairment of Goodwill Note 15 

Reverse acquisition  Note 16 

Share-based payments Note 25 

Regulatory compliance and contingent liabilities  Note 29 

4 Financial Instruments ï Risk Management 

The Group are exposed through their operations to the following financial risks: 

 credit risk 

 foreign exchange risk 

 other market price risk 

 liquidity risk 

In common with all other businesses, the Group and Company are exposed to risks that arise from the use of financial 

instruments. This Note describes the objectives, policies and processes for managing those risks and the methods used 

to measure them. Further quantitative information in respect of these risks is presented throughout these financial 

statements. There have been no substantive changes in the exposure to financial instrument risks, objectives, policies 

and processes for managing those risks or the methods used to measure them from previous periods.  

Principal Financial Instruments 

The principal financial instruments used by the Group and the Company, from which financial instrument risk arises, are 

as follows: 

 trade receivables 

 cash and cash equivalents 

 investments in unquoted equity securities 

 trade and other payables 

General Objectives, Policies and Processes 

The Directors have overall responsibility for the determination of risk management objectives and policies and, whilst 

retaining ultimate responsibility for them, it has delegated the authority for designing and operating processes that 

ensure the effective implementation of the objectives and policies to the groupôs finance function.  
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The Directors receive monthly reports through which it reviews the effectiveness of the processes put in place and the 

appropriateness of the objectives and policies it sets. The overall objective of the Directors is to set polices that seek to 

reduce risk as far as possible without unduly affecting the Groupôs competitiveness and flexibility. Further details 

regarding these policies are set out below: 

Credit Risk 

Credit risk is the risk of financial loss to the Group if a customer or a counterparty to a financial instrument fails to meet 
its contractual obligations. The Group is mainly exposed to credit risk from credit sales. It is Group policy, implemented 
locally, to assess the credit risk of new customers before entering into contracts. Such credit ratings are taken into 
account by local business practices. 

Credit risk also arises from cash and cash equivalents and deposits with banks and financial institutions. For banks and 
financial institutions, only independently rated parties with minimum rating ñAò are accepted. The Group does not enter 
into derivatives to manage credit risk, although in certain isolated cases may take steps to mitigate such risks if it is 
sufficiently concentrated. 

Quantitative discloses of the credit risk exposure in relation to trade and other receivables, which are neither past due 
nor impaired, are disclosed in the Note 28. 

Foreign Exchange Risk 

Foreign exchange risk arises because the Group has operations located in various parts of the world whose functional 
currency is not the same as the functional currency in which the Group companies are operating. Although its global 
market penetration is expected to reduce the Group's operational risk in that it has diversified into several markets, the 
Groupôs net assets arising from such overseas operations are exposed to currency risk resulting in gains or losses on 
retranslation into euros.  

The Groupôs policy is, where possible, to allow Group entities to settle liabilities denominated in their functional currency 
(primarily euro) with the cash generated from their own operations in that currency. Where Group entities have liabilities 
denominated in a currency other than their functional currency (and have insufficient reserves of that currency to settle 
them) cash already denominated in that currency will, where possible, be transferred from elsewhere within the Group. 

Other Market Price Risk 

The Group balance sheet is exposed to market risk in that the group holds a strategic equity investment in another 
company where this complements the group's operations (see Note 18). 
The directors believe that the exposure to market price risk from this activity is acceptable in the Group's circumstances. 

Liquidity risk 

Liquidity risk arises from the Groupôs management of working capital. It is the risk that the Group will encounter difficulty 

in meeting its financial obligations as they fall due. The Groupôs policy is to ensure that it will always have sufficient cash 

to allow it to meet its liabilities when they become due. To achieve this aim, it seeks to maintain cash balances to meet 

expected requirements. The Directors consider cash flow projections as well as information regarding cash balances. At 

the balance sheet date, these projections indicated that the group expected to have sufficient liquid resources to meet its 

obligations under all reasonably expected circumstances. 
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Share Capital Disclosures 

The Groupôs objectives when maintaining share capital are to safeguard the entity's ability to continue as a going 

concern, so that it can continue to provide returns for shareholders and benefits for other stakeholders; and to provide an 

adequate return to shareholders by pricing products and services commensurately with the level of risk.  

The Group sets the amount of capital it requires in proportion to risk. The Group manages its capital structure and makes 

adjustments to it in the light of changes in economic conditions and the characteristics of the underlying assets. In order 

to maintain or adjust the capital structure, the Group may adjust the amount of dividends paid to shareholders, return 

capital to shareholders, issue new shares, or sell assets to reduce debt. 

5  Revenue  

The group generated minor revenues during 2007 in relation to the sale of mobile gaming technology. 

6 Administrative Expenses 

 

 

 

Year ended 
 31 December 

 2007 

Year ended 
 31 December 

2006 

 û û 

Other administrative expenses 962,525 - 

Administrative expenses 962,525 - 

Administrative expenses substantially includes legal and professional fees, communication costs, insurances, foreign 

exchange variances and investor relation services. 
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7 Operating Loss 

 

 

 

Year Ended 
31 December 

2007 

Year Ended 
31 December 

2006 

 û û 

Operating loss is stated after charging:   

Staff costs 3,626,775 40,357 

Audit fees paid to the auditors of the Company in respect of the audit of the Company and the 
Group 

26,984 - 

Other fees paid to the auditors of the Company in respect of tax or other advice    

 
Fees paid to the affiliate of the Companyôs auditors in respect of the audit of the subsidiary 
 

Other fees paid to the affiliate of the Companyôs auditors in respect of tax or other services 

 

- 

 

8,000 

 

- 

- 

 

383 

 

- 

Depreciation 11,047 1,971 

Amortisation 32,429 30,140 

Exchange loss  48,502 - 

Cost of termination of Bowman transaction (Note 16b) 122,267 - 

8 Staff Costs 

In the income statement total staff costs, including a share benefit charge of ú3,080,000 are included within the following 

expenditure categories. 

 

 

 2007 2006 

 û û 

Operating expenses (including share benefit charge of ú3,080,000) 3,539,712 40,357 

Research and development expenses - - 

Administrative expenses 87,063 - 

   

 3,626,775 40,357 

At December 31, 2007 the Company and Group employed 7 staff, including Directors, 6 in research and development 

and 1 in administration (2006: 1 in operating). 




